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Travel to Work Survey 2026

• What is it? 

• Overview of 2025 survey results

• Taking part in and delivering the 2026 survey

• Using the survey results

• Questions?



What is it?

• Annual survey, run over two weeks in March 

• For organisations based in B&NES, Bristol and South Gloucestershire (West 

of England Mayoral Combined Authority area)

• Highlights current commuting and working patterns

• Identifies barriers to low carbon-commuting

• Informs future plans, organisational polices and transport investments 

• Helps organisations measure Scope 3, Category 7: Commuting Emissions 

and develop Travel Action Plans



Travel to Work Survey 2025 results

• 203 organisations participated

• 20,015 responses

• Using West of England weighted results

• 71% of respondents live and work within the West of England

• 29% live outside but work in the West of England
o 7.5% of respondents live in N. Somerset

o 5% live in Wiltshire

o 5% live in South Wales

o 5% live in Gloucestershire

• Important to note variations between UA areas



Travel to Work Survey 2025 results by UA



Overview of 2025 Survey results

Where are people working?

o 71% of respondents are spending the majority of working hours at their workplace 

(64% in 2024)

o 27% spending majority of working hours at home (33% in 2024)



Overview of 2025 Survey results – work location

BUT, Hybrid working is still popular. 

The mean is 3.2 days/week at a workplace and 1.4 days at home. 



Overview of 2025 Survey results – working from home 

Working from home 

o 3% of employees working only from home (down from 7% in 2022)

o Pre-Covid, working from home figures were below 0.3%



Overview of 2025 Survey results – modes of travel

How are people getting to work?

o 51% by personal motor vehicle (44% single car occupancy, 7% car share, 1% motorbike)

o 24% by Active Travel  (13% walking, 11% cycling)

o 18% by public transport   (12% by bus, 6% by train)



Overview of 2025 Survey results – modes of travel by UA

2025



Overview of 2025 Survey results – other results

Other survey results:

o Tuesdays and Wednesdays are the busiest days for going into the office

o For those commuting to work by car, there has been a slow, steady uptake in 

electric and hybrid vehicles. But, the likelihood of people changing to an electric 

vehicle is falling (26% likely in 2025 compared to 44% likely in 2022)

West of England



Overview of 2025 Survey results – journey satisfaction

o People who walk, cycle or scoot to work have higher journey satisfaction levels 

compared to those who use public transport or road-based transport (car, motorbike). 

o Those using metrobus, employer bus and Park & Ride services have a higher journey 

satisfaction level than those using public buses. 

o Journey satisfaction levels are higher for the commute into work and lower for the 

commute home from work.

o Journey times and journey distances have remained steady. 

West of England



Overview of 2025 Survey results – ideal scenario

In 2025, our “Changes in Commuting” question was changed to “In an ideal scenario, how would 

you like to travel to work”.

West of England

UAs can help address

Employers can help address 



Overview of 2025 Survey results – demographic questions

o In 2025, we also asked some additional demographic questions 



How to register your organisation

• Complete the short registration survey by 30 January at: 

travelwest.info/registration2026

• Answer a few questions regarding your sites in the West of England

https://urldefense.com/v3/__https:/linkprotect.cudasvc.com/url?a=https*3a*2f*2f*2f*2ftravelwest.info*2fregistration2025&c=E,1,rHXRVyU2yg7gSuRDJKfnakenpwatbJFqOG0gC9ix0Kcx_Rxlpzt5Wmf63PsJMWfT9SriQaoENSgK6YgH8JwIdABKFEdn-kIH-SqkZ3SkmHAbzIZF04U,&typo=1&ancr_add=1__;JSUlJSUl!!KUxdu5-bBfnh!-agldykfe1bbsZKJ4bETEyaHG-wcGJtH2V8e0FtwBUbyYA0a3IAULxEB3qD7AmudDB9PdTIB0NAPwL5HHGexzT6QoDPVbpPSpClIYQ$
https://urldefense.com/v3/__https:/linkprotect.cudasvc.com/url?a=https*3a*2f*2f*2f*2ftravelwest.info*2fregistration2025&c=E,1,rHXRVyU2yg7gSuRDJKfnakenpwatbJFqOG0gC9ix0Kcx_Rxlpzt5Wmf63PsJMWfT9SriQaoENSgK6YgH8JwIdABKFEdn-kIH-SqkZ3SkmHAbzIZF04U,&typo=1&ancr_add=1__;JSUlJSUl!!KUxdu5-bBfnh!-agldykfe1bbsZKJ4bETEyaHG-wcGJtH2V8e0FtwBUbyYA0a3IAULxEB3qD7AmudDB9PdTIB0NAPwL5HHGexzT6QoDPVbpPSpClIYQ$


Survey Questions

Approximately 25 questions within the Travel to Work 

Survey across 4 sections: 

• Your current working situation (including working from home)

• Your journey to work

• Changes in commuting

• About You

• Changes for 2026 survey



Adding Additional Questions

• Each organisation can have up to four additional 

questions 

• Guidance available

• Example additional question: 

What would you suggest {your organisation name} 

could reasonably do to improve travel to work and 

positively support staff to commute by means other 

than private car? (Free text box)

• Monday 16 February is the deadline for providing 

additional questions



Essential Survey Information

Once registered, your organisation will be sent our “Essential 

Information” document which covers: 

• Information about the survey

• How to conduct the survey 

• Survey Timeline



How the survey is delivered

• Generic teaser posters (new)

• Personalised Survey posters

• Exploring having a few pop-up banners to support 

larger sites - TBC

• A dedicated survey link for each organisation (test 

link sent week before)

• QR codes provided for staff to access survey via 

phones  

• Regular updates during survey on your 

organisation’s response rate



Getting a good response rate

• Pre comms to staff
o Example template provided incl. schedule of comms

o Understand the importance and purpose of the survey

o Open to all staff – no matter where they are working or if 

they are working from home 

• Senior member of staff to send out email
o Business owner/CEO

o Head of service area

• Incentives for staff. There are general prizes but why not 

fund specific company prizes:
o Shopping vouchers

o Half day or full day off work ☺ for one person

o Incentives by Mode



Getting a good response rate – targets



Survey results for your organisation

• More than 30 responses receive a report

• Additional questions and comments reports

• Breakdown of mode and distance

• Days and times of commuting

• Intention to try different modes

• Ability to compare sites

• Anonymised raw data



Survey results for your organisation – using results

• Examine modes of travel with distance from work

o Within 2 miles has potential to walk

o Within 8 miles has potential to cycle

• Improve infrastructure on site 

o Cycle parking in prominent locations

o Changing rooms and lockers to support staff 

walking and cycling

o Incentives for sustainable travel



Survey results for your organization – travel plans 

• Review or implement a Parking Policy

o Using distance and priority

o Increase carshare bays

• Update or produce a Travel Action Plan

o Set targets to increase sustainable commuting 

o Address barriers raised by staff

o Embed hybrid working within your organisation

o Provide travel info for staff



Wider survey results

• Comments analysis

• Transport Data Hub

• Weighting and cross tabulation

• Area Reports

• Sub Area Reports



Questions & Contact details

For more information, please contact the Business Engagement Team in 

your region:

B&NES  travel_survey@bathnes.gov.uk

Bristol  businessactivetravel@bristol.gov.uk

South Glos travel.planning@southglos.gov.uk
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